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There is no way to mistake the ubiquitous trademarked Coca-Cola bottle, or the stylish ads for Absolut
Vodka with any of their competitors. How have these companies created this irresistible appeal for their
brands? How have they sustained a competitive edge through aesthetics?
Bernd Schmitt and Alex Simonson, two leading experts in the emerging field of identity management, offer
clear guidelines for harnessing a company's total aesthetic output -- its "look and feel" -- to provide a vital
competitive advantage. Going beyond standard traditional approaches on branding, this fascinating book is
the first to combine branding, identity, and image and to show how aesthetics can be managed through logos,
brochures, packages, and advertisements, as well as sounds, scents, and lighting, to sell "the memorable
experience." The authors explore what makes a corporate or brand identity irresistible, what styles and
themes are crucial for different contexts, and what meanings certain visual symbols convey. Any person in
any organization in any industry can benefit from employing the tools of "marketing aesthetics."
Schmitt and Simonson describe how a firm can use these tools strategically to create a variety of sensory
experiences that will (1) ensure customer satisfaction and loyalty; (2) sustain lasting customer impressions
about a brand's or organization's special personality; (3) permit premium pricing; (4) provide legal "trade
dress" protection from competitive attacks; (5) lower costs and raise productivity; and (6) most importantly,
create irresistible appeal. The authors show how to manage identity globally and how to develop
aesthetically pleasing retail spaces and environments. They also address the newly emergent topic of how to
manage corporate and brand identity on the Internet. Supporting their thesis with numerous real-world
success stories such as Absolut Vodka, Nike, the Gap, Cathay Pacific Airlines, Starbucks, the New Beetle
Website, and Lego, the authors explain how actual companies have developed, refined, and maintained
distinct corporate identities that set them apart from competitors.
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From reader reviews:

Charles Alexander:

What do you regarding book? It is not important along with you? Or just adding material if you want
something to explain what yours problem? How about your extra time? Or are you busy particular person? If
you don't have spare time to accomplish others business, it is gives you the sense of being bored faster. And
you have spare time? What did you do? Everyone has many questions above. They need to answer that
question since just their can do this. It said that about publication. Book is familiar on every person. Yes, it is
suitable. Because start from on pre-school until university need this particular Marketing Aesthetics: The
Strategic Management of Brands, Identity, and Image to read.

Rosa Johnson:

Do you considered one of people who can't read enjoyable if the sentence chained inside the straightway,
hold on guys this specific aren't like that. This Marketing Aesthetics: The Strategic Management of Brands,
Identity, and Image book is readable by you who hate the straight word style. You will find the information
here are arrange for enjoyable examining experience without leaving even decrease the knowledge that want
to give to you. The writer regarding Marketing Aesthetics: The Strategic Management of Brands, Identity,
and Image content conveys the idea easily to understand by a lot of people. The printed and e-book are not
different in the content material but it just different in the form of it. So , do you still thinking Marketing
Aesthetics: The Strategic Management of Brands, Identity, and Image is not loveable to be your top
collection reading book?

Anna Gann:

Hey guys, do you wishes to finds a new book to study? May be the book with the concept Marketing
Aesthetics: The Strategic Management of Brands, Identity, and Image suitable to you? The actual book was
written by renowned writer in this era. Typically the book untitled Marketing Aesthetics: The Strategic
Management of Brands, Identity, and Imageis a single of several books that will everyone read now. This
specific book was inspired many men and women in the world. When you read this guide you will enter the
new age that you ever know prior to. The author explained their thought in the simple way, therefore all of
people can easily to comprehend the core of this reserve. This book will give you a lot of information about
this world now. To help you see the represented of the world in this book.

Deanna Jackson:

You will get this Marketing Aesthetics: The Strategic Management of Brands, Identity, and Image by browse
the bookstore or Mall. Only viewing or reviewing it could to be your solve challenge if you get difficulties to
your knowledge. Kinds of this e-book are various. Not only by means of written or printed but also can you
enjoy this book by means of e-book. In the modern era like now, you just looking of your mobile phone and
searching what their problem. Right now, choose your personal ways to get more information about your



reserve. It is most important to arrange you to ultimately make your knowledge are still up-date. Let's try to
choose suitable ways for you.
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