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As the effects of the global recession linger, consumers everywhere are changing their purchasing patterns,
paying greater attention to what and why they are buying, and from whom. While many feel rampant
spending is hard-wired into the modern psyche and that we will be back to our wasteful ways soon enough,
there are clear indications of a permanent shift in the way we shop. Even before the economic downturn,
consumers' definitions of value had begun to change. People were becoming more mindful about their
purchases and more attuned to the social and environmental implications of their choices.

To better understand this important evolution and its ramifications for business, Andrew Benett and Anne
O'Reilly launched a groundbreaking study on the New Consumer and the escalating dissatisfaction over
hyperconsumerism. Here, for the first time, is an in-depth look at the new face of the global consumer,
showing that:

• A significant majority in the seven markets surveyed are deeply worried about the direction in which our
consumption-obsessed society is moving. They believe people have become both physically and mentally
lazy, and that, as a society, we have lost sight of what truly matters.

• Two-thirds believe they would be better off if they lived more simply, and a quarter say they would be
happier if they owned fewer things.

• Half of Americans surveyed are deriving a sense of satisfaction from reducing their purchases during the
downturn, and three-quarters are feeling good about cutting back on the amount of waste they create.

• A majority of Americans have no intention of going back to their old shopping patterns, even when the
economy rebounds.

Now, as the consumer voice signals its changed priorities, forward-thinking companies are responding by
rejecting excess and artificiality in favor of products and communications that offer authenticity, substance,
and interconnectedness—all values today's more mindful consumer craves. In this book, the brand experts
look at corporations as diverse as Glenmorangie and Wal-Mart to see what lessons they can offer to
businesses attempting to grow in the postconsumerism era. They also spoke with corporate leaders in a
variety of industries to learn how they are recasting their businesses and brands in order to prepare for the
changes ahead. Through cutting-edge research and a sharp look at new industry models, Consumed provides
real direction for marketers and managers.
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From reader reviews:

Tonya Hooper:

In other case, little persons like to read book Consumed: Rethinking Business in the Era of Mindful
Spending. You can choose the best book if you love reading a book. Providing we know about how is
important any book Consumed: Rethinking Business in the Era of Mindful Spending. You can add
knowledge and of course you can around the world with a book. Absolutely right, due to the fact from book
you can know everything! From your country until eventually foreign or abroad you will be known. About
simple factor until wonderful thing you are able to know that. In this era, we can easily open a book or
maybe searching by internet device. It is called e-book. You may use it when you feel weary to go to the
library. Let's examine.

Gertrude Barrett:

The publication untitled Consumed: Rethinking Business in the Era of Mindful Spending is the publication
that recommended to you to learn. You can see the quality of the publication content that will be shown to
anyone. The language that author use to explained their ideas are easily to understand. The copy writer was
did a lot of analysis when write the book, and so the information that they share to you personally is
absolutely accurate. You also can get the e-book of Consumed: Rethinking Business in the Era of Mindful
Spending from the publisher to make you far more enjoy free time.

Daniel Young:

Is it you who having spare time subsequently spend it whole day by means of watching television programs
or just lying down on the bed? Do you need something new? This Consumed: Rethinking Business in the Era
of Mindful Spending can be the solution, oh how comes? The new book you know. You are and so out of
date, spending your extra time by reading in this brand-new era is common not a geek activity. So what these
books have than the others?

Jeffrey Messina:

You can get this Consumed: Rethinking Business in the Era of Mindful Spending by check out the bookstore
or Mall. Only viewing or reviewing it may to be your solve trouble if you get difficulties for your
knowledge. Kinds of this publication are various. Not only by written or printed but in addition can you
enjoy this book simply by e-book. In the modern era just like now, you just looking from your mobile phone
and searching what your problem. Right now, choose your own personal ways to get more information about
your guide. It is most important to arrange you to ultimately make your knowledge are still revise. Let's try
to choose right ways for you.
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