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Bachelorarbeit aus dem Jahr 2013 im Fachbereich Buchwissenschaft, Johannes Gutenberg-Universität
Mainz, Sprache: Deutsch, Abstract: Mit dem Medium Buch werden oftmals Aspekte der Bildung und
Kultiviertheit verbunden. Unternehmen machen von diesem Image Gebrauch und setzen sie bei der
Vermarktung ihrer Produkte ein, die oftmals nicht in einem offensichtlichen Sinnzusammenhang – bspw.
Kleidung/Nahrungsmittel - zu Büchern stehen. „Das Buch als Werbemittel“ gibt einen Einblick in die
Marketingstrategien, die Imagetransfer und Markenkombination mit dem Medium des Buches praktizieren.
Anhand der von McDonald's herausgegebenen Informationen und Werbemittel konnte Elisabeth Windfelder
ein anschauliches Bild dieser Imagenutzung erstellen.
Die Autorin analysiert dies beispielhaft an der Kooperation, die einige bekannte Kinderbuchverlage mit
McDonald's hatten und die von der Stiftung Lesen unterstützt wurde. Im Zuge dessen gab es im Happy Meal
als Zusatz Bücher. Ebenso bespricht Windfelder wie die Buchbranche von dieser Aktion profitieren könnte.
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From reader reviews:

Charline Fendley:

Here thing why that Das Buch als Werbemittel: Eine Analyse am Beispiel der McDonald's-Kooperation
(Initialen) (German Edition) are different and reputable to be yours. First of all reading through a book is
good but it depends in the content of it which is the content is as scrumptious as food or not. Das Buch als
Werbemittel: Eine Analyse am Beispiel der McDonald's-Kooperation (Initialen) (German Edition) giving
you information deeper since different ways, you can find any book out there but there is no reserve that
similar with Das Buch als Werbemittel: Eine Analyse am Beispiel der McDonald's-Kooperation (Initialen)
(German Edition). It gives you thrill examining journey, its open up your eyes about the thing this happened
in the world which is probably can be happened around you. It is possible to bring everywhere like in park
your car, café, or even in your way home by train. Should you be having difficulties in bringing the
published book maybe the form of Das Buch als Werbemittel: Eine Analyse am Beispiel der McDonald's-
Kooperation (Initialen) (German Edition) in e-book can be your alternate.

Joseph Taylor:

Your reading 6th sense will not betray a person, why because this Das Buch als Werbemittel: Eine Analyse
am Beispiel der McDonald's-Kooperation (Initialen) (German Edition) e-book written by well-known writer
who knows well how to make book which might be understand by anyone who all read the book. Written
with good manner for you, leaking every ideas and writing skill only for eliminate your personal hunger then
you still question Das Buch als Werbemittel: Eine Analyse am Beispiel der McDonald's-Kooperation
(Initialen) (German Edition) as good book but not only by the cover but also from the content. This is one
publication that can break don't evaluate book by its handle, so do you still needing another sixth sense to
pick this specific!? Oh come on your examining sixth sense already said so why you have to listening to a
different sixth sense.

Joyce Cassady:

You can spend your free time to learn this book this e-book. This Das Buch als Werbemittel: Eine Analyse
am Beispiel der McDonald's-Kooperation (Initialen) (German Edition) is simple to deliver you can read it in
the recreation area, in the beach, train and soon. If you did not have much space to bring typically the printed
book, you can buy the actual e-book. It is make you better to read it. You can save the book in your smart
phone. So there are a lot of benefits that you will get when you buy this book.

Phyllis Thompson:

As a student exactly feel bored in order to reading. If their teacher asked them to go to the library or to make
summary for some reserve, they are complained. Just little students that has reading's heart and soul or real
their passion. They just do what the teacher want, like asked to the library. They go to generally there but
nothing reading seriously. Any students feel that looking at is not important, boring and can't see colorful



photos on there. Yeah, it is to be complicated. Book is very important to suit your needs. As we know that on
this era, many ways to get whatever we really wish for. Likewise word says, ways to reach Chinese's
country. So , this Das Buch als Werbemittel: Eine Analyse am Beispiel der McDonald's-Kooperation
(Initialen) (German Edition) can make you really feel more interested to read.
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